Tourism Financial Group

Jexnapauust opranM3anuu rpynnbl GMHAHCOBOI0 TYpU3Ma

Mbl, pecypcbl YUenoBeYeCcKoro kanuTana rpynnbl PUHaAHCOBOro Typmn3Ma, Ha BCex
AODKHOCTAX M OPraHM3aLMOHHBIX YPOBHSAX, Kak 60abLuas ceMbs, C MakKCMMaabHOW
TLWATEeIbHOCTBHO, KaUeCTBOM, NHTENIEKTOM, HaZeXXHOCTbHO, OTBETCTBEHHOCTBHO U
NpeAaHHOCTbIO MPOPECCNOHANBHOW 3TUKE N OTHOLLIEHNEM K Nt0AAM, 0ba3yemca
B3aMMOZEeNCTBOBATb KOHCTPYKTUBHO C 3aMHTEPEeCOBaHHbIMM CTOPOHAMU A4
npouBeTaHua rpynmnbl PUHAHCOBOrO TypM3Ma U AOCTUXKEHWNSA ee BUAEHMA Ha OCHOBE
COBMECTHbIX YCUANIA.

Ana nydien XXmn3HW, SKOHOMUYECKOro NPOoLBETaHWA CTPaHbl, CTUMYANPOBaHUA
yCTOMUYMBOTO NPeANPUHNUMATENbCTBA U CO34aHMA YCTOMYMBbBIX KOHKYPEHTHbIX
npenmyLecTs B 6aHKOBCKOM, MPOW3BOACTBEHHOM M HUXKHEM 3BEHE TYPUCTUYECKON
MPOMBbILLNEHHOCTM YaCTHOrO CEKTOPA, Mbl CTPEMUMCA K TBOPYECKOMY MOUCKY,
noAAep>KKe Y MHHOBALMAM Ha HaLlMOHaNbHOM Y MeXAyHapOAHOM YPOBHAX Ha OCHOBE
MYZAPOCTU 1 TEXHO/IOTUI Ha OCHOBE 3HaHWW.

Mbl Bysem cTpeMnTbCs 6bITb OTBETCTBEHHBIMU U MEPEeAOBbIMUN B BbINMOJHEHNN CBOUX
coumanbHbIx 0643aTesIbCTB M OCO3HAHHOM ObpaLLieHMM C OKpY>KatoLwen Cpesou,
NPUPOAHBIMMN pecypcaMu 1 HaUMOHa/IbHbIM HaceAneM Halleln CTPaHbl, KOTOPbIe Mbl
ABNAEMCH CMOTPUTENAMN ByayLLMX MOKONEHUI, N NPeANPUHUMATL AENCTBEHHbIE Mepbl.

[na pacnpoctpaHeHma 1 MPOABMXKEHUA KYNbTypPbl 3KONOrMYECKOro Typu3mMa U
onpeaeneHnsa cTpaTermyeckmx BO3MOXHOCTEN MasbiX U KPYMHbIX BU3HECOB Halleu
[LOPOron CTpaHbl HA OCHOBE 3eMeJIbHOTO MJIaHNPOBaHMA 1 r10bann3aunmn yHUKaabHbIX
AOCTONpPMMeYaTeIbHOCTeN € N03yHroM "VpaH >xenaet MMpoBbIX TypuCTOB", Mbl Byaem
OCYLLEeCTBAATb COTPYAHNYECTBO U LieeHanpaBieHHble UHBECTULMN.

Mbl BEPMM, UTO Mbl MOXEM MPEBPaTUTb IKOCUCTEMY Pa3BUTUA B JMHAMUYHOE U
3HaHWEeBOE NPOCTPAHCTBO B pamMKax eMHOro 1 COBMECTHOrO KOIEKTNBA, M NOAENUTBLCA
H6narononyumnem c KaxabiM, NPeaCcTaBAfa U NOAAEPXMBAA MONOAEXD U CTapTanbl B
rpynne ¢MHaHCOBOro Typu3ma.



